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Item E.1. Nicholls State University’s request for approval to offer Undergraduate 

Certificates in Foundations of Management, Foundations of Marketing, and 

Foundations of Business Analytics.   

 

 

EXECUTIVE SUMMARY 

 

Nicholls State University requests approval to offer three (3) new Undergraduate 

Certificates in Foundations of Management, Foundations of Marketing, and Foundations of 

Business Analytics.  In February 2019, the Board of Regents approved the addition of a new upper 

level Undergraduate Certificate (UC) in Academic Affairs Policy 2.15, Definitions of 

Undergraduate Degrees & Undergraduate/Graduate Certificates.  Designed as a focused, 

incremental, stackable credential, the UC can be linked to an existing degree program major as an 

additional focus area (concentration or minor), or it can be a stand-alone area of specialization to 

augment a student’s educational background and/or to meet industry demand for upper level 

training.  The certificate is comprised of at least 18 credits, of which at least half must be at the 

upper (junior/senior) level.  Today there are 29 Undergraduate Certificates offered across 

Louisiana public universities with member institutions of the University of Louisiana System 

providing the majority.  

 

The UCs proposed by Nicholls have been designed for individuals who are pursuing a 

baccalaureate degree in any field and seek functional competence in Management, Marketing, or 

Business Analytics.  While students may minor in the three areas of study noted, the proposed new 

offerings will provide more formal, recognized, and market valued credentials.  The three (3) 

proposed UCs can be offered at no additional cost to the University since existing faculty will 

provide instructional support and all courses are already offered.  All were created to leverage 

institutional resources into shorter, specifically targeted credentials consisting primarily of upper-

level undergraduate coursework.  The proposed UCs will be traditional on-campus offerings. 

 

Undergraduate Certificate in Foundations of Management 

 

 The proposed UC in Foundations of Management will offer concentrated study and training 

in current management theory, technology, and application.  The 18-credit hour curriculum 

requires completion of MNGT 301: Management of Organizations and Behavioral Processes and 

five courses selected from the following:  Entrepreneurship, Maritime Management, Human 

Resources Management, Operations Management, Human Relations & Interpersonal Skills, 

Multinational Management, Human Resource Analytics, Human Resources Seminar, Staffing, 

Training & Development or Organization Structure & Behavior.  Those who complete the 
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proposed UC will have a basic understanding of core management principles.  Such knowledge 

will prepare individuals to succeed and will open opportunities for supervisor positions as they 

progress in their careers.  Currently, a UC focused on Management is currently not offered in 

Louisiana. 

 

Undergraduate Certificate in Foundations of Marketing 

 

The 18-credit hour curriculum required of the proposed UC will allow students to learn 

basic marketing concepts and strategies for handling products, pricing, promotion, and 

distribution.  Requirements of the UC in Foundations of Marketing include completion of MKTG 

300: Marketing as well as 15-hours from the following:  Professional Selling, Retailing, Customer 

Behavior, Seminar in Advanced Professional Selling, Digital & Social Media Marketing, 

Advertising, Marketing Internship, Services Marketing, Global Marketing, Performance & 

Compensation Marketing, Sales Management or Marketing Research.  The proposed UC will be 

of significant interest to College of Business students as well as pursing a degree in Culinary Arts.  

Such an offering would be unique since a UC in Foundations of Marketing is currently not 

available in Louisiana. 

 

Undergraduate Certificate in Foundations of Business Analytics 

 

 The proposed Undergraduate Certificate in Foundations of Business Analytics will provide 

students with an understanding of statistics, data management and analysis and using data to solve 

business problems and to gain new insight and improve strategic decision-making.  The knowledge 

derived from the proposed 20-credit hour UC will add value to any degree as data is increasingly 

present in day-to-day decisions made across all industries.  At the present time, the University of 

New Orleans offers a UC in Data Analytics (approved June 2019) and Northwestern State 

University offers a UC in Business Analytics (February 2020).  Although the proposed UC is very 

similar to the existing programs, the offering was designed to meet the needs of existing Nicholls 

students as well as the needs of the region served by the University.   

 

 

RECOMMENDATION 

 

It is recommended that the following resolution be adopted: 

 

NOW, THEREFORE, BE IT RESOLVED, that the Board of Supervisors for the 

University of Louisiana System hereby approves Nicholls State University’s request to offer 

Undergraduate Certificates in Foundations of Management, Foundations of Marketing, and 

Foundations of Business Analytics. 



Nicholls State University 

Office of the President 
P.O.  Box 2001 | Thibodaux, LA 70310 | 985.448.4003 | 985.448.4920 [F] 

June 15, 2021 Via Electronic Transmittal Only 

Dr. Jim Henderson 
University of Louisiana System President 
1201 North Third Street, Suite 7-300 
Baton Rouge, LA 70802 

Dear Dr. Henderson: 

Nicholls State University requests consideration and approval of the following to be placed on the agenda 
for the June 24, 2021 meeting of the Board of Supervisors for the University of Louisiana System: 

Proposal for Undergraduate Certificates in the College of Business Administration: 
Foundations of Management (24.0199, UC)  

 Foundations of Marketing (24:0199, UC) and  
Foundations of Business Analytics (24:0199, UC. 

Thank you for your assistance in this matter. 

Sincerely, 

Jay Clune 
President 

JC/apf 
Enclosures 
c:   Dr. Sue Westbrook, Provost/Vice President for Academic Affairs, Institutional Effectiveness & Enrollment Services 
      Mr. Terry Braud, Vice President for Finance & Administration 
      Mr. Jonathan Terrell, Athletic Director 
      Dr. Michele Caruso, Vice President for Student Affairs  
      Dr. Todd Keller, Vice Provost & SACSCOC Coordinator 
      Mr. Steven Kenney, Assistant Vice President for Human Resources, CDIO & Title IX Coordinator 
      Ms. Paulette Mayon, Internal Auditor 
      Ms. Claire Bourgeois, Faculty Senate President 
      Ms. Renee Hicks, Assistant Vice President of Institutional Effectiveness Access & Success  
      Ms. Monique Crochet, Executive Director of External Affairs 

A MEMBER OF THE UNIVERSITY OF LOUISIANA SYSTEM 
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Item E.2. University of New Orleans’ request for approval to name the School of Naval 
Architecture and Marine Engineering the “Boysie Bollinger School of Naval 
Architecture and Marine Engineering.” 

EXECUTIVE SUMMARY 

In 1980, the University of New Orleans established the School of Naval Architecture and 
Marine Engineering (NAME), which houses a Bachelor of Science in Naval Architecture and 
Marine Engineering, a Master of Science in Engineering with a concentration in NAME, and a 
Ph.D. in Engineering and Applied Science.  Since its founding, NAME has continued to grow in 
size and reputation.  The School of Naval Architecture and Marine Engineering sits high on the 
list of select schools in the nation (and the only one in the Gulf region) where students can learn 
to build ships and other self-sustaining offshore structures.  At this time, UNO would like to change 
the name of the School of Naval Architecture and Marine Engineering to the Boysie Bollinger 
School of Naval Architecture and Marine Engineering in recognition of Donald T. “Boysie” 
Bollinger’s significant economic, financial, and charitable contributions to the State of Louisiana, 
the City of New Orleans and the University of New Orleans.   

RECOMMENDATION 

It is recommended that the following resolution be adopted: 

NOW, THEREFORE, BE IT RESOLVED, that the Board of Supervisors for the 
University of Louisiana System hereby approves the University of New Orleans’ request to name 
the School of Naval Architecture and Marine Engineering the “Boysie Bollinger School of Naval 
Architecture and Marine Engineering.”       



E.2.
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